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B. Com. (Part III) EXAMINATION, 2020 

(Optional Group B—Marketing Area) 

Paper First 

PRINCIPLES OF MARKETING 

Time : Three Hours 

Maximum Marks : 75 

uksV %uksV %uksV %uksV %    lHkh ik¡pik¡pik¡pik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d ,d ,d ,d iz’u    
djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZbdkbZbdkbZbdkbZ&&&&1111    
(UNIT—1) 

1- vk/kqfud foi.ku vo/kkj.kk ls vki D;k le>rs gSa \ vk/kqfud 
foi.ku vo/kkj.kk ds egRo dks le>kb,A 

What do you understand by Modern Marketing Concept ? 

Explain the importance of Modern Marketing Concept. 

vFkokvFkokvFkokvFkok    
(Or) 

foi.ku feJ.k ls vki D;k le>rs gSa \ foi.ku feJ.k dks 
izHkkfor djus okyh ‘kfDr;ksa dk o.kZu dhft,A 



 [ 2 ] DD–2049 

 (A-4)  

What do you understand by Marketing Mix ? Describe the 

forces affecting marketing mix. 

bdkbZbdkbZbdkbZbdkbZ&&&&2222    
(UNIT—2) 

2- cktkj foHkDrhdj.k ls vkidk D;k vk’k; gS \ blds mís’; ,oa 
vk/kkj crkb,A 

What do you understand by Market Segmentation ? Point 

out its objectives and bases. 

vFkokvFkokvFkokvFkok    
(Or) 

ßmiHkksDrk O;ogkjÞ dh fopkj/kkjk dks Li”Vr% le>kb, ,oa 
bldks izHkkfor djus okys fofHké ?kVdksa dk o.kZu dhft,A 

Explain clearly the concept of  “Consumer behaviour” 

and also discuss the various factors which affect 

consumer behaviour. 

bdkbZbdkbZbdkbZbdkbZ&&&&3333    
(UNIT—3) 

3- ewY; fu/kkZj.k D;k gS \ ,d ubZ dEiuh }kjk ^ewY; uhfr* cukrs 
le; fdu ?kVdkas dks /;ku esa j[kuk pkfg, \ 

What is Pricing ? Which factors should be kept in mind 

by a new company while formulating its ‘Price Policy’ ? 

vFkokvFkokvFkokvFkok    
(Or) 

mRikn fu;kstu dh ifjHkk”kk nhft, rFkk foi.ku esa blds egRo 
dh foospuk dhft,A 

Define product planning and discuss its importance in 

marketing. 
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bdkbZbdkbZbdkbZbdkbZ&&&&4444    

(UNIT—4) 

4- ßFkksd O;kikjh mRiknd ,oa miHkksDrk ds e/; vuko’;d gSAÞ 
foospuk dhft,A 

“Wholesaler is an unnecessary chain between the 

producer and consumer.” Discuss. 

vFkokvFkokvFkokvFkok    

(Or) 

Hkkjr esa ifjogu lk/kuksa ij ,d laf{kIr fVIi.kh fyf[k,A 

Write a short note on means of transportation in India. 

bdkbZbdkbZbdkbZbdkbZ&&&&5555    

(UNIT—5) 

5- foKkiu D;k gS \ bldh lhek,¡ crkb, vkSj izHkko’kkyh foi.ku 
esa blds egRo dk o.kZu dhft,A 

What is advertising ? Describe its limitations and describe 

the importance of advertising in effective marketing. 

vFkokvFkokvFkokvFkok    

(Or) 

foØ;drkZ ls vkidk D;k vk’k; gS \ foØ;drkZ ds fofHké 
dk;ks± dh foospuk dhft,A 

What do you mean by Salesperson ? Explain the various 

functions of a salesperson. 
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